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Lovehoney’s business had grown through acquisition so there was a need to automate & streamline multiple global entities
onto a single ERP solution. NetSuite was chosen as the platform which brought significant complexity with many integration
points across the enterprise.
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Head of Technology, Lovehoney

® Lovehoney did not have the ¢ Created the overarching programme test ® The NetSuite platform was

necessary expertise and capability
to own quality across the
technology estate for this large and
complex implementation.

Their chosen testing partner would
be responsible for creating the
testing vision, implementing tools
and the necessary processes.

Test automation would be
essentially to the success of the
programme due to tight deadlines.

strategy to include all the necessary
phases of testing.

Implemented a range of new testing tools
and process to meet the requirements.
Introduced test automation across the
existing Salesforce platform and into
NetSuite to prove end to end business
journeys worked as defined.

Automated test data generation to save
time and improve business confidence
during finance testing.

successfully implemented into the
business.

Change cadence was much higher
and more consistent which greatly
increased business confidence and
decision making.

Over 1,200 E2E automated test
cases to cover storefront, NetSuite,
OMS & WMS.
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